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QUEENSLAND
2022 Get Ready Queensland Research Results

DISASTER PREPARATION BEHAVIOUR

2018 2019 2020 2022
Understand risk 7.41 / 10 7.49 / 10

Have an emergency plan 63% 62%

Have an emergency kit 47% 41% 52% 50%

Registered to receive emergency 
alerts 39% 57%↑

Have building and/or contents 
insurance 76% 69% 82% 84%

Have an evacuation plan 54% 53%

Attend council disaster 
information session 9% 8%



QUEENSLAND
2022 Get Ready Queensland Research Results

KEY BARRIERS TO PREPARING

2020 2022

Not top of mind 43% 38%↓

Perceived low risk 36% 40%

Would have time to prepare 
if something occurred 6% 11%↑



QUEENSLAND
2022 Get Ready Queensland Research Results

KEY MOTIVATORS TO PREPARING IN THE FUTURE

2020 2022

Actual or impending disaster 44% 39%↓

Reminders/incentives to 
prepare 15% 21%↑

Information on how to 
prepare 22% 26%



GRQ BEHAVIOUR-CHANGE CHAIN

SINGLE ACTION AWARENESS NORMALISATION ENVIRONMENT TIMELY PROMPT





GRQ EVOLUTION
2018 2020 2022



AWARENESS AND NORMALISATION

TELEVISION AND STREAMING

SOCIAL AND DIGITAL

REAL QUEENSLANDERS

EASY, CONVENIENT AND CHEAP



ENVIRONMENT AND TIMELY PROMPT



MAKE SOME NOISE – GRQ WK





Mentions: 177

Potential reach: 6.13 M

Ad sale rate: $2.95 M

MEDIA RESULTS



2022 Get Ready Queensland Campaign Results

RESPONSE

2022 2021 2020

Easy to understand 94%^ 90% 89%

Good reminder to prepare 90%^ 84% 83%

How to prepare 91%^ 81% 79%

Encourages action 89% 87% 83%

Worth remembering 87%^ 82% 82%

Makes me feel I can do it 87%^ 80% 79%

Gives the info I need 82%^ 73% 72%

Grabs my attention 81%^ 74% 72%

Something new to consider 81%^ 72% 71%

Aimed at me 78%^ 72% 70%



2022 Get Ready Queensland Campaign Results

KEY MESSAGE AND BEHAVIOUR

2022 2021 2020

Main message

Get prepared 70% 76% 69%

Pack a kit 35%^ 8% 7%

Related to all hazards 14%^ 5% 3%

Influence on behaviour

Prepare a kit 78%^ 67% 61%

Buy new items for old kit 76% - -

Make a plan 72%^ 67% 59%

Check insurance 60% 57% 61%



PARTNERSHIPS

Ambassador 
Johnathan Thurston

Sponsor
Suncorp

Retail partner
IGA

Activation
Local councils



WHAT NOW

SINGLE ACTION

• Asking for only 
one behaviour 

AWARENESS

• TV, digital & 
local radio 
advertising 

NORMALISATION

• Showing real 
Queenslanders 
doing action

ENVIRONMENT

• Supermarket 
displays, 
promos & sales

TIMELY PROMPT

• Out-of-home & 
point of sale 
advertising



QUESTIONS

Kate Retzki
Manager, Get Ready Queensland
Email: getready@qra.qld.gov.au
LinkedIn: Kate Retzki
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